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Japan automakers
losing ground

Shares in Toyota have lost
11 per cent since March
10. Honda has lost 12 per
cent and Nissan has shed
11 per cent.

A survey by Thomson Re-
uters shows an average
operating pro t of $3.44
billion for Toyota in the
year to March 2012 from
10 analysts who have
revised their estimates
after the quake. That is
down 64 per cent from

an average forecast from
21 analysts a month ago.

Full story at vancouversun.
com/business

NUMBERS

$3 trillion

Amount of China’s for-
eign exchange reserves
by the end of March, as
reported by Reuters.

BLOG WATCH

Researchers at
University of California,
San Francisco, used brain
scans to determine that
there is a neural basis
for the di culties many
older people face when
dividing their attention
among a number of
tasks.

That would seem to
imply that younger
workers have the
advantage in a technolo-
gy-driven work environ-
ment — albeit one in
which the average age of
workers is increasing.
Perhaps. But there are
some other factors to
consider, which | gleaned
from this week’s edition
of The Economist.

Older workers are better
at jobs requiring personal
skills — which a grow-
ing proportion of jobs
demand.

And older workers

have lower rates of
absenteeism.

The Economist suggested
that companies need

to “think harder” about
training hot young
management pros-

pects to deal with older
subordinates.

From Scott Simpson’s blog.
Read more at vancouversun.
com/innovation
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ADVANCED EDUCATION‘ SFU teams Up Wlth
universities iIn U.S., Brazil, MexXicc

One-of-a-kind Americas MBA for Executives program will see participating schools each enrol :

’

executives, with students travelling to each country to study its unique business environment

BY BRIAN MORTON
VANCOUVER SUN

ith B.C.’s future as a
major Asia-Pacific eco-
nomic gateway firmly

established, another region
experiencing explosive growth
— Latin America — is often
overlooked.

However, with many B.C.
companies — especially in the
mining sector — increasingly
looking south of the U.S. bor-
der, Simon Fraser University
has launched a program to help
rectify that situation.

The new Americas MBA for
Executives program will begin
this August in partnership with
graduate business schools at
universities in Canada, Bra-
zil, Mexico and the U.S., the
four largest economies in the
Americas.

The two-year degree program
will give 60 students — 15 from
each country — the chance to
study management issues in
each of the four economies.

The program is the only one
of its kind in the world, said
Colleen Collins, program coor-
dinator and associate dean,
Segal Graduate School, Beedie
School of Business, SFU.

“MBA programs are glo-
balizing,” Collins said in an
interview.

“Our logical partnership was
the Asia-Pacific, but there’'s a
growing recognition that we
need to know a lot more about
what'’s going on in Latin Amer-
ica. Canadians generally don’t
have a good sense of the oppor-
tunities south of the border.”

Collins said the program was
recently approved so it's too
early to gauge demand, but she
expects there will be great inter-
estin B.C.’s mining community,
which has strong connections to
Latin America.

“There’s also support services
to mining and property develop-
ment is a big interest there. I'm
also expecting a fair contingent
from banking.

“And there’s renewable energy.
There’s a strong affinity between
Vancouver and Brazil in the
field of sustainability. There’s
so much growth going on there
that you just can'’t ignore it. But
we’re missing out.”

She expects it would also be
a great fit for local engineers,
because of Brazil's huge expen-
ditures on infrastructure.

“There’s no other program in
the world with the north/south
focus. Other programs focus
on the Asia-Pacific or Europe-
America.”
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Colleen Collins is program coordinator and associate dean, Segal Graduate School, Beedie School of Business, SFU in Vanco
is 0 ering a unique executive MBA program launched by SFU and universities in the U.S., Mexico and Brazil.

According to SFU, the program
grew out of recognition that
global businesses are increas-
ingly aligning their operations
around all of the Americas, not
just particular regions such as
Central, North, and South.

Collins said one reason SFU
is part of the program is B.C.’s
Asia-Pacific connections. “[The
other universities] could have
looked to Toronto, it would have
been easier, but they chose Van-
couver because they wanted that
window on the Asia-Pacific.”

Collins said typical students
will be in their late 30s or 40s
and have worked as executives
with B.C. companies.

Tuition [$48,000 for the two
years] is the same as for the
regular executive MBA pro-
gram, along with an estimated
additional $10,000 for travel
and travel-related expenses. By
comparison, U.S. students will
pay about $100,000 each.

Classes will be in English,
though applicants with foreign
language skills and interna-
tional business experience will
be given preference.

The SFU program will run two
days a week at the downtown
campus, including on the week-
end, so executives can continue
working for their companies
while they’re studying.

Susan Mathieu, who is com-
pleting her executive MBA at
SFU, said she would have loved
to sign up with the new program
had it been available.

“The learning opportunities
are huge and gets you out of
your comfort zone by going to
other countries.

“The fact that one of the
countries is Brazil is incredi-
bly important. It's an emerging
economy and [students] will
learn about their market and
characteristics.”

Mathieu, a former vice-
president, sustainability, for
precious metals company
NovaGold Resources Inc., will
soon take up a new position as
senior manager, compliance,
with Australian mining giant
BHP Billiton.

Besides SFU, participat-
ing schools are FIA Business
School, Fundacgao Instituto

De Administracdo, S&o Paulo,
Brazil; ITAM, Instituto Tec-
nolégico Auténomo de Mexico,
Mexico City, Mexico; and Owen
Graduate School of Manage-
ment, Vanderbilt University,
Owen Graduate School of Man-
agement, Nashville, Tenn.

In Canada, students will
study cross-cultural communi-
cations and business strategy,
while sustainability and global
development will be the focus
in Brazil.

In Mexico City, students will
tackle the topics of interna-
tional trade and investments
and learn how to navigate the
large family-owned businesses
prevalent in the region. The
U.S. focus will be on launching
venture capital-based projects
and innovation.

Tami Fassinger, associate
dean of executive programs
at Vanderbilt's Owen Gradu-
ate School, said having SFU on
board is a plus for the program,
especially because of Vancou-
ver's Asia-Pacific focus.

“The bridges to Asia was very
important,” she said.
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“That adds to the global
aspect of the team.”

According to Statistics Can-
ada, in 2010, Canadian direct
investment in Latin America
and the Caribbean totalled
almost $128 billion at the end
of 2009.

Major imports included gold,
motor vehicles and trucks,
crude oil, monitors and receiv-
ers, telephone sets, and motol
vehicle parts, while major
exports from Canada included
wheat, canola seeds, fertilizers
coal and newsprint.

According to a report released
in July by the Economic Com-
mission for Latin America, the
region’s economy should grow
more than five per cent this
year. Latin American business
leaders and politicians have
said that Canadian business
people should be paying muct
more attention to the region.
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workplace with Darah
Hansen’s Sticky Notes at
vancouversun.com/workplace

India’s largest corporation has concedsg
failure in a search to find a replaceme
who can match the talents of its curre
chairman, 74-year-old Ratan Tata.

interesting workplaces, Darah
Hansen looks at female journalists
deployed in foreign countries, often
in harrowing circumstances.

What makes Toyota the #1 selling passenger car brand in Canada? Trust.

Reader’s Digest Most Trusted Passenger Car Brand winner for the past three years. Test drive a Toyota today and you’ll find your own reason.

-
NUMBER ONE
FOR A REASON

1 Based on 2010 year end manufacturers’ self-reported passenger car sales.
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