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ABSTRACT. Globally, charities are under increasing pressure to find
alternative sources of funding. Although charitable gaming has long been
considered a viable source of revenue for charities, opponents of gaming
have raised concerns about the potential negative consequences associ-
ated with gambling. The current paper examines a unique form of charity
gaming—the charity super lottery (CSL)~that offers a number of fund-
raising benefits to cash-strapped charities. Results from a preliminary
study of CSL ticket buyers suggest that the CSL may be both a virtuous
and viable source of fundraising. Interviews revealed that CSL consum-
ers (1) viewed the ticket purchase as a donation rather than gambling,
(2) were unlikely to be involved in other forms of gambling, and finatly
{3) perceived the CSL purchase as a complementary rather than supple-
mentary form of charity support behavior. Implications for the fund-
raisers of charitable organizations and directions for future research are
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