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Abstract

Social entrepreneurship has been the subject of considerable interest in the literature. This stems from its importance in
addressing soctal problems and enriching communities and societies. [n this article, we define social entrepreneurship; discuss its
contributions to creating social wealth; offer a typology of entrepreneurs’ search processes that lead to the discovery of
opportunities for creating social ventures; and articulate the major ethical concerns social entrepreneurs might encounter. We
conclude by outlining implications for entrepreneurs and advancing an agenda for future research, especially the ethics of social
entrepreneurship.
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1. Executive summary

Social entrepreneurs make significant and diverse contributions to their communities and societies, adopting
business models to offer creative solutions to complex and persistent social problems. We propose that social
entrepreneurship “encompasses the activities and processes undertaken to discover, define, and exploit opportunities in
order to enhance social wealth by creating new ventures or managing existing organizations in an innovative manner”.

T wWe acknowledge with appreciation the supportive comments of Norman Bowie (guest editor). Dan Forbes, Hans Rawhouser, Peter Rich, Hary
Sapienza, Sri Zaheer, Patricia H. Zahra, anonymous reviewers as well as participants ot the University of Minnesota/Journal of Business Venturing
Conference on Ethics and Entrepreneurship, scminar participants at Texas Christian University and the special Strategic Management Society
Conference in Catama, Haly.

* Corresponding author. Tel.: +1 612 626 6623; fax: +1 612 626 1316.

E-mail addresses: zahra004@@umn.edu (S.A. Zahra), cgedajlovic@business.uconn.cdu (E. Gedajlovic), don.neubaum(@bus.oregonstate.edu
(D.0O. Neubaum), shulman{gbabson.cdu (J.M. Shulman).

' Tel: +1 860 486 3638.

* Tel: #1541 737 6036.

F Tel: <1781 239 4446,

0883-9026/% - see front matter ©> 2008 Published by Elsevier Inc.
doi:10.1016/).jbusvent.2008.04.007

Please cite this article as: Zahra, S.A., et al., A typology of sbcial entrepreneurs: Motives, search processes and ethical challenges, Journal of
Business Venturing (2008), doi:10.1016/j.jbusvent.2008.04.007






