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                              BUS 341: Fundamental of Marketing
	
COURSE INFORMATION

Course: BUS 341 – D100
Course Title: Fundamental of Marketing
Semester: Summer 2025
Instructor: Dr. Claudia Gomez
Email: claudia_gomez_borquez@sfu.ca

PREREQUISITES

As stated in the SFU Calendar

COURSE OVERVIEW
This course provides students with a comprehensive overview of fundamental marketing concepts, tools, and practices. Through a combination of lectures, case studies, projects, experiential learning, and discussions, students will explore key marketing principles and their practical applications in real-world scenarios. By the end of the course, students will be equipped to design effective marketing strategies and implement them through cohesive and consistent marketing plans.

COURSE OBJECTIVES
Upon successful completion of this course, students will be able to:

1. Understand the role of marketing in business.
2. Develop the knowledge and tools necessary to design and implement an effective marketing plan for a product or service.
3. Recognize the importance of analysis and creativity in marketing strategy development.
4. Evaluate the ethical dimensions of marketing decisions and practices.
5. Demonstrate the ability to write and present a comprehensive marketing plan.
6. Understand the role of product strategy within a marketing plan.
7. Understand the role of communication strategy within a marketing plan.
8. Analyze go-to-market strategies and their impact on business success.

COURSE ORGANIZATION
The course will be delivered in person during the scheduled lecture times. Students are expected to attend and actively participate in all class activities. Regular attendance is essential, as absenteeism may negatively impact your participation grade and performance in other in-class activities. The course format will include class discussions, small group activities, case analyses, individual and group assignments, experiential learning, and assessments.

GRADING		 	
	Requirement
	% of Grade
(Individual)
	% of Grade
(Group)

	Participation 
	5%


	

	Marketing Plan Final Assignment
	
	20%

	Case Study Analysis 
	
	15%

	Written Assignment 
	45%
	

	Experiential Learning- MMX Simulation
	
	15%

	 TOTAL
	 50%
	50%
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