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COURSE:   BUS 347-3 D1 Tues 10:30-12:20
SEMESTER:
Summer 2025
TITLE:
Consumer Behaviour
INSTRUCTOR:
Dr. J.L. Zaichkowsky


Office:  TBA 

NOTE: tutorials are held in week 1
12:30; 1;30, 2:30
Phone: 778-782-8591 (Segal)



Email:  zaichkow@sfu.ca
Prerequisites:  As stated in the SFU Calendar
Required Text: Required Textbook:  Solomon, M. R., Main, K., White, K., Dahl, D. W., and Simpson, K. (2023). Consumer Behaviour:  Buying, Having, Being, 9th Canadian edition, Pearson. ISBN-13: 9780137652167

Course Objectives: 
The purpose of the course is to study the process of consumer choice, its determinants, and implications for understanding consumers. We will cover individual differences in consumer behaviour and the theories behind that behaviour. Additionally, we will look at the influence of subcultures and culture to our buyer behaviour.


(
Understanding the importance of the consumer to a firm’s success.



(
Exposure to current knowledge of consumer behaviour.



(
Understanding consumer reactions to marketing stimuli.



(
Apply behavioural principles to the analysis of consumer decision making and the design of marketing strategy.

Course Organization:



Lectures will present different theories about consumer behaviour. The lectures will not repeat the material in the textbook, but rather expand and supplement that information. Tutorials will focus on specific issues within consumer behaviour and again supplement text information. Students will be required to give an individual presentation in the tutorial and submit their slides.


The schedule of readings, presentations and cases will be available on the course website prior to the first lecture.

Grading:



15%
Course Participation and Note taking

15%
Individual Presentation 
.

35%
Midterm Exam


35%
Final Exam 

100%
Tutorials WILL be held during the first week of the semester.
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